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Abstract 
 
Currently, the intensification of competition in the labor market, outsourcing production in economic fields that have greater 
comparative advantages in terms of production costs, increasing social costs caused by phenomena such as aging population, 
declining share of working age population in the total population, the increasing share of inactive persons arising from 
degradation of living standards and quality life appears - as a priority - the formation of entrepreneurial skills with an active role 
in the establishment and revenue assurance as a prerequisite for being. Innovating entrepreneurship is centered on acquiring 
specific innovation management research methods, human capital development and establishment of a business incubator, as 
support for the implementation of business ideas and entrepreneurial spirit. The purpose of innovating entrepreneurship is to 
increase the competitiveness on the internal and external market of potential beneficiaries- technical- economic effects leading to 
increased productivity, accessibility to labor markets, increased interest in business and entrepreneurship idea. By applying the 
innovating entrepreneurship specific principles, it will be assured the evaluation and the development of the entrepreneur’s 
economic performances.  
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1. Introduction 
Enterprise policy interacts with a number of other European policies and combines proper instruments of 
different policies to create a motivational base and an attractive business infrastructure and encouraging for 
entrepreneurs. Supporting economic development is regarded both by the view of desideratum of removing 
bureaucratic barriers, and especially in order to facilitate access to financial resources, with a multiplier effect in the  
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economy. Improving access to finance for SMEs (small and medium enterprises), on a competitive financial 
market, is a priority in the European Union, but also an essential component of the national strategy to support 
business environment development. 
 
2. Action lines on European level regarding the business environment of small and medium enterprises 
 
Current legislation on the stimulation of establishing and developing small and medium enterprises is carried out 
according to the European Charter for small enterprises developed by the General Affairs Council in Lisbon on June 
13, 2000. Charter recommends that governments focus their efforts on ten strategic lines of action, which have a 
vital importance for the environment in which small business operate as follows: 
- Education and training for entrepreneurship 
- Cheaper and faster establishment of enterprises 
- Improved legislation and regulations 
- Skills availability  
- Improving online access 
- Making better use of single market 
- Tax and financial issues 
- Strengthen the technical capacity of small enterprises 
- Models for successful E-commerce and quality support for small enterprises 
- A stronger, more effective representation of the interests of SMEs at EU and national level 
 
In 2008, recent regulations on small business, the Small Business Act (SBA), have created a new policy 
framework for SMEs in Europe. Therefore, regarding the Romanian legislation, it has imposed the need for change 
and the adoption of the SBA, through the adoption of a new law on the stimulation of small and medium enterprises 
establishment and development. In these circumstances, the Small Business Act is the basis for trans positioning into 
national legislation of the European law on small businesses in Europe. European Commission urged all Member 
States to pay attention to the transposition into the national law of the Small Business Act for Europe. The symbolic 
name of "Act" given to this initiative underlines the political will to recognize the central role of SMEs in the EU 
economy and to establish for the first time a comprehensive policy framework for the EU and its Member States, 
with a set of 10 principles to guide the design and implementation of policies both at EU and Member State level. 
These principles are the essence of the added value at European level for a unified legal and administrative 
framework throughout the EU. 
1.Creating an environment in which entrepreneurs and family businesses can thrive and where entrepreneurial spirit 
is rewarded; 
2.Ensuring the possibility for honest entrepreneurs who have faced bankruptcy to quickly get a second chance; 
3.Designing rules according to the "Think Small First" principle; 
4.Making public administrations responsive to SMEs’ needs; 
5.Adapting public policy tools to SMEs’ needs: facilitating SMEs' participation in public procurement and more 
judicious opportunities for SMEs to benefit from state aid; 
6.Facilitating SMEs' access to finance and implementing a legal and business environment supportive to timely 
payments in commercial transactions; 
7.Helping SMEs to benefit more from the opportunities offered by the Single Market; 
8.Promoting the upgrading of skills in SMEs and all forms of innovation; 
9.Enabling SMEs to turn environmental challenges into opportunities; 
10.Encouraging and supporting SMEs to benefit from the growth of markets. 
 
3. Action lines, on national level, regarding the business environment for small and medium enterprises 
 
Investment increase in the productive sector and also entrepreneurship and innovation encouragement in 
profitable sectors lead, largely, to reducing competitiveness gaps and to adapting to EU standards. In Romania, 
entrepreneurship has a balanced age distribution: out of every 100 single-member companies, 25 are young people 
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aged up to 35 years. More than half of entrepreneurs are middle aged (33 entrepreneurs are between 36 and 45 years 
and 22 are 46-55 years) and 20 are over 56. 
SMEs in Romania are found particularly in wholesale and retail trade, manufacturing and construction. These 
three sectors combined account for about 70% of value added by SMEs. The same is more or less true for the share 
of employment. In Romania, the manufacturing sector is of great importance for SMEs. Its contribution to the value 
added and employment provided by all SMEs is about one-fifth and two-fifths higher, respectively, than the EU 
average. The reasons for this significant difference lie in the historical structure of Romania’s economy. For 
generations, the industrial sector, including manufacturing, has been critical in generating Romania’s gross value 
added. Currently, manufacturing accounts for about 25% of the sector. Hence, the overall weight of the sector in the 
economy is larger than the EU average. 
Romania will have to intensify the SMEs’ development efforts regarding production field for raising the added 
value and for creating workplaces in order to effectively manage local economic resources, support demand and 
diversification of the offer of economic goods. In terms of statistical, indicators for the number and structure of 
SMEs are close to those of the EU27, the difference being the nature of the business and the resulting added value. 
In order to reduce these gaps, Romania must streamline business infrastructure and support for developing and 
supporting SMEs through various fiscal levers and access to finance. 
 
Table  1 The structure of SMEs in Romania and UE, 2012 
 Number of entreprises Number of employees Valued added 
 Romania EU 27 Romania EU 27 Romania EU 27 
 Number Share Share Number Share Share Billion euro Share Share 
Micro 389,206 88,7% 92,1% 889,271 23,1% 28,7% 7 13,6% 21,1% 
Small 39,928 9,1% 6,6% 804,960 20,9% 20,4% 8 16,9% 18,3% 
Medium 
sized 
7,992 1,8% 1,1% 827,897 21,5% 17,3% 10 20,4% 18,3% 
SMEs 437,126 99,7% 99,8% 2522,128 65,6% 66,5% 25 50,9% 57,6% 
Large 1,513 0,3% 0,2% 1325,085 34,4% 33,5% 24 49,1% 42,4% 
Total 428,640 100% 100% 3847,213 100% 100% 49 100% 100% 
 
These are estimates for 2012 produced by London Economics, based on 2008-10 figures from the Structural 
Business Statistics Database (Eurostat). The data cover the 'business economy', which includes industry, 
construction, trade, and services (NACE Rev. 2 sections B to J, L, M and N), but not enterprises in agriculture, 
forestry and fisheries and the largely non-market service sectors such as education and health. The advantage of 
using Eurostat data is that the statistics are harmonised and comparable across countries. The disadvantage is that for 
some countries the data may be different from those published by national authorities 
Institutional efforts regarding stimulation of establishing and developing small and medium enterprises are 
incarnated, particularly, in adoption of some specific settlements in Romania. 
On the basis of European regulations in Romania it was adopted an expansive policy of supporting business 
environment ensuring a comprehensive framework of measures to encourage and stimulate the development of 
small and medium enterprises in order to achieve the target by: 
x active encouragement of national entrepreneurship using a series of levers of formative and educational 
nature; 
x providing a second chance for the entrepreneurs who underwent a non-fraudulent bankruptcy; they are 
considered a highly valuable source of creating new businesses and new jobs to the national economy, 
especially in the context of today; 
x ensuring the successful transfer of the enterprise, simultaneously to reinventing and reinvigorating the 
business model used, which can ensure the survival of the company in the medium term when the founder 
or owner / manager decides to sell; 
x supporting the development and the internationalization of small and medium enterprises for increasing the 
economic competitiveness, fostering international cooperation and expanding their business into new 
markets; 
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x providing advice and assistance to entrepreneurs in competitive developing their business which is in the 
initial stage, start-up or spin-off, or in the first phase of expansion / diversification / internationalization, on 
European standards and / or international 
x stimulating investment with technology transfer component and encouraging the exchange of best business 
practices through international partnerships; 
x stimulating research and innovation with an economic ending and investment creating high productivity 
jobs in the objectives of the Lisbon Strategy of the European Union. 
x stimulating structural funds absorption by small and medium enterprises, especially the freshly- started 
ones, start-up type, to achieve a large number of EU funded projects. 
 
4. Development of the national entrepreneurship 
The organizational forms regarding the development of national entrepreneurship follow: 
1. Creating the entrepreneurship by: 
a. entrepreneurial education 
b. entrepreneurial apprenticeship 
2. Manifesting the entrepreneurship by: 
a. launching businesses (start-up and spin-off) 
b. growing and expanding businesses 
c. stabilizing businesses (corporatism) 
3. Configuring and stabilizing businesses by the national entrepreneurial eco-system. 
 
New supporting measures on access to business funding over bring forward funding strategis ,type business 
angels and private equity funds, venture capital investments (venture capital), mezzanine financing, the strategic 
investors, capital market financing. Thus, it requires, as an imminent next step, introducing mediator credit 
institution for SMEs, in order to increase lending in order to provide immediate solutions for SMEs to obtain 
financing from banks. 
To support and develop interest in entrepreneurship in Romania, it was initiated the concept of reactivity of 
government to business environment, especially to SMEs. The reactivity of government means the identification of 
ways to improve the operational framework on legislative simplification, applying the principle once (only once) to 
access public information in the field of SMEs. The purpose of government is to support reactivity of SME’s field, 
support maintaining and creating jobs, ensuring continuity of collecting taxes, contributions and other revenues to 
the state budget. 
In the context of identifying ways to support the development of entrepreneurship in Romania, at institutional 
level, it is essentially necessary to strengthen entrepreneurship education, by enhancing educational programs at all 
levels of education to form vocational skills and entrepreneurial skills, entrepreneurship development through 
perceptions and business projections, examples of good practice, role playing, risk taking in situations that simulate 
the reality of the economic environment 
Currently, the need for entrepreneurship development is complex, from creating jobs to implementing a 
framework of conduct and action of entrepreneurs in markets generally, the labor market in particular. Romania is a 
country whose strategic vision must become complementary and compatible with the development trends of the 
global economy on the one hand and of the internal realities, on the other hand. With an accelerated growth in 
unemployment, an inadequate allocation of budget resources compared to the development needs of the economy, 
the business case for the correct economic gaps in relation to the European Union in the development of business 
infrastructure, access to funding sources, the attitude towards the economic environment, risk, competition, and a 
substantial decrease in the tax base due to the instability of the economic environment and in particular of the 
political one, creating new jobs is really a utopia. In this context, entrepreneurship opens new opportunities for local 
development, where one community builds its own development strategy based on its own resources and on 
identifying the needs of community members. A small-scale entrepreneurship development constitutes examples of 
good practice for other communities without necessarily implemented macroeconomic scale. Enterprise policy 
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involves identifying development needs, creating a conceptual framework to support entrepreneurial ideas and 
implementing them to create jobs and a sustainable development of the community. 
Through entrepreneurship the individual empowers his creative energies to obtain revenue for him and for the 
community he belongs to, he becomes motivated to increase the quality of services offered to consumers, creates 
economic goods that meet the needs of the application, being forced to use resources efficiently for the need to 
provide economic goods reliable on the price-performance ratio. The entrepreneur is interested in marketing image 
that it is identified to the image of products made and marketed. Actually the entrepreneur identifies himself with 
the community he belongs to, being part of the system of local governance, generates wealth and advocates a fairly 
community governance system. 
 
5. Conclusions 
Managing the transition towards a knowledge-based economy is the key challenge for Romania today. Success of 
this will ensure a competitive and dynamic economy with more jobs and better and higher levels of social cohesion. 
In light of the above, we believe that dynamic entrepreneurs are particularly well placed to seize the opportunities of 
globalization and accelerating technological change. Therefore, the ability of a government to build on the growth 
and innovation potential of small and medium enterprises (SMEs) will be crucial for the future prosperity of any 
country in the European Union. In a globally changing landscape characterized by continuous structural changes and 
competitive pressures, the role of SMEs in our society has become increasingly important as providers of 
employment opportunities and key players to local collectivity and regional prosperity, so dynamic SMEs will 
strengthen Romania to the uncertainty caused by the current globalization. 
By providing a comprehensive framework to support entrepreneurship and national access to finance for small 
and medium enterprises, supporting innovative investments, economic exploitation of research and innovation 
results, new product development and technology transfer character operations, including international partnerships 
will enhance the perception of society as a whole to the place of SMEs and entrepreneurship in general in the main 
support programs for 2014-2020, according to the Europe 2020 strategy. 
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